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Media
To grow awareness
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Agenda
• Introduction to strategic use of Social Media

• How to use it to grow membership

• Choosing the Right Platform: Facebook

• Optimizing Facebook Pages

• Analysing Post Performance and Insights

• Setting Up a Facebook Page: A Step-by-Step Guide

This is an introduction to the basics, with a practical start-
up guide at the end

It is not a guide to setting up a ‘chatty’ group / page where 
people can contact each other and chat
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Sheila Crawley

Social media has fuelled growth in membership of c.100% in the past 3 years

The single most important element of our media mix by far

A growing number of u3as do what we do, and the uptake is accelerating

When Ashbourne started there was lots of scepticism in the committee, but 
the critics are now amongst the biggest supporters – because the results speak 
for themselves:  from 300 to 600 members in just 3 years.

Why do we use social media?
To raise awareness amongst potential members and influencers (family, 
friends, neighbours, professionals, corporates) in our catchment area:

• To ensure they know that we exist
• Know something about what we do
• And how to get in touch

And ideally to do this by spending nothing
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Most popular social media platforms by reach UK
 – why Facebook is the first place we should focus our effort
third quarter 2023
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Facebook is the best place to start because:

It’s the biggest
Best for targeting a wide demographic, including older people
It’s very flexible – you can post lots of different types of content … 
photos and videos, articles, links to websites, etc.
You can cross-post from FB to Instagram – ‘2 for the price of 1’
If you choose to spend money you can focus FB advertising by 
geography and demographic – and spend small amounts of money 
doing it

• It would cost c.£14 to target adults over 60 living in our geographic 
catchment with a 7-day campaign (Sept 2024)
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Our page 
looks like 

this:
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Typical posts:

18/07/2025 Sheila Crawley, Ashbourne & District u3a, January 2025 8



18/07/2025 Sheila Crawley, Ashbourne & District u3a, January 2025 9



Our best performing posts are ALWAYS next 
week’s programme … but we’re always learning!
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So – how to get the best out of Facebook (1):

• It has to be a public PAGE, not a GROUP
• Groups are great for connecting members and for social interaction / 

engagement
• But public or private, a group doesn’t work for marketing purposes
• Groups lack control over extraneous / malicious posts, whereas pages can be 

protected
• Keep it professional and clean

• Control access (i.e. who can post)
• Don’t clog it up with extraneous posts / reposts

• Regular posts – a few per week ideally
• We have 2 main posters plus a few group leaders – no-one else can post
• We also make use of other people’s content – TAT, other u3as, etc
• We’re experimenting with frequency and cross-posting to Instagram (Instagram 

is the future / Next Gen)
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How to get the best out of Facebook (2):

Posts need to be engaging:
• Pretty photos and video

 – ideally you want a good stock of your own photos, make use of Canva et al, etc. 
• Short, punchy messages work best
• Items of particular interest
• Calendar of events always works really well – this is our ‘product’, what we ‘sell’

Always include a ‘call to action’ - a next step, a way to find out more e.g.
• WhatsApp / Facebook Messenger / phone response button
• Website address
• A link to a website page (often a group’s page) – so the quality of information on the website 

and how easy it is to find is really important – SiteWorks is great
Join other local Facebook Groups and Pages and share your posts to them to 
spread the message

• Do it sensitively / don’t bombard them
Analyse what works best and repeat
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Our top performing post is ALWAYS next week’s activities 
– typically reaches 4000 FB users within 24 hours

18/07/2025 Sheila Crawley, Ashbourne & District u3a, January 2025 13

Why?



Because it’s 
shared to up to 
25 local groups 

and pages

Some examples:



The power of reposting to local FB groups:
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But there are always 
exceptions!

Here's a post that was 
only posted to our own 
page, and is VERY long

It worked because the 
content struck a chord:
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Meta Business Suite is a 
great management tool
• Posts can be created in one 

session
• You can schedule their 

publication
• Post not just to your page on 

Facebook but to other groups / 
pages and Instagram

• Use ‘Insights’ to understand 
current successes and 
improve future performance
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‘Insights’

Reach and views are 
the key
Impressions also 
interesting
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‘Followers’ appear, but are much less important

They’re 
mostly our 
members … 
and now a 
growing 
number of  
our fellow 
u3as!
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When you start …

• Keep it simple, focus on getting a few posts out there 
• And consider how you can keep up regular posts
• Think about how you will get good royalty-free images to use to 

illustrate your posts:
• You can take photos or your groups
• Ask groups to take and supply their own
• Or generate images using tools like Canva, AI, etc

• Don’t worry too much about the analytics, just keep posting
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How to setup a Facebook 
page

a step-by-step guide
Updated February 2025
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Use the link below to 
get to the page 
opposite.
I created a new page 
for our Family 
History group to 
demonstrate:

facebook.com/pages/create
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https://www.facebook.com/pages/create/?ref_type=hc


Step 1

Once you’ve clicked 
‘Create page, you get 
this page:
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Step 2

An ‘Action button’ 
can be WhatsApp or 
similar – it’s how a 
potential enquirer 
will contact you
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Step 4

Don’t invite anyone 
unless you 
specifically want to 
do this – we have no-
one invited at this 
stage to Ashbourne’s 
page
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Step 5

The page owner will 
need to receive 
notifications
I’d advise against 
marketing emails, but 
that’s your choice to 
make
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Then select ‘Settings and Privacy’ in 
your account profile and go through it 
systematically from top to bottom
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And lastly make sure you link key accounts:

Press go and you’re done! 
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